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  Lynn Spigel’s essay in the 2005 In Focus on the Place of Television Studies in Cinema Journal asks, “What is to be gained from studying TV under the rubric of new media?”1 This paper takes this question as its central concern, by thinking about changing ontologies of television: from the ideological “liveness” of flow to the emergence of “real-time” in database structures of digital television. Studies of television as new media are increasingly prevalent in U.S. scholarship, as nine panels or workshops addressing this theme took place at the SCMS annual conference in 2007; but the issue remains underexplored in the UK. This is particularly problematic given, as Charlotte Brunsdon argues here, the peculiar heritage of UK television studies with its entwined interest in the texts of television and the role of public service broadcasting. Where there has been engagement with the future of television, scholars have tended to privilege one site or the other, with entries such as Matt Hills and Cathy Johnson’s in New Review of Film & Television Studies exemplifying an interest in textualities, while work by scholars such as Richard Collins and Patrick Barwise have used the switch to digitalization to launch renewed attacks on the BBC (advocating free-market approaches to television regulation).2 Insofar as these two distinct areas of scholarship do converge, there is an interest in the way the experience of television is increasingly removed from the linear flow of broadcasting, privileging viewer choice to more or less degrees. In treating television as new media, I suggest that the twin concerns Brunsdon outlines can ground an approach to the study of digital television that draws on new media studies and also pays attention to the specificities of television as a cultural form. [End Page 158]
 My focus is therefore on BBC content, discussing the development of a database approach to television that emerges with interactive television in 2001 and finds its current incarnation moving increasingly toward multiplatform programming, articulated in the Corporation’s 2006 Creative Future five-year strategic plan to adopt a commissioning strategy, producing content that spans multiple platforms (TV, Web, interactive TV, mobile, etc.), which begins to move the BBC from public service broadcaster to public service content-provider.3
 For my purposes here, this shift is best encapsulated by the recent launch of the BBC’s long awaited iPlayer. The iPlayer was approved by the BBC Trust in April 2007 in the first “public value” test under the BBC’s new, digital, Royal Charter. The iPlayer allows users4 to download BBC content that has been broadcast on linear TV over the preceding seven days and keep it on their computer for up to thirty days.5 While the service is currently only available over the Internet, raising questions as to the sites and screens of television as well as issues relating to the “digital divide” and the BBC’s obligations of universalism, within the constraints of space available here I focus on the issue of choice and user control that this change engenders. However, it is worth noting that the BBC will launch a cable-television version of the service for Virgin Media’s platform before the end of the year, bringing these changes to the traditional screen in the corner of the room, as well as television to the PC. Moreover, a year prior to the launch of the iPlayer, the UK’s other major public service broadcaster, Channel 4, began offering its viewers “catch up” television online through its “4 On Demand” service, which works on a similar peer-to-peer basis. Perhaps even more significantly, at the end of 2007, the BBC, ITV, and Channel 4 officially confirmed the development of a joint video-on-demand venture that will commence online in 2008 before expanding to the free-to-air digital terrestrial platform, Freeview, at a later date. Under the working title “Project Kangaroo,” the broadcasters will offer not only “catch up” services but, as a central strategy in maintaining their relevance in the digital age, will also make their massive back catalogue of programs available for download. While the involvement of the...
 
 
 
 
			

			

			
			
			
			
			
			
      
      
        
      

      

			
			
			
						
			
				
					collapse
				
				
					
					You are not currently authenticated.
									
					If you would like to authenticate using a different subscribed institution or have your own login and password to Project MUSE

					Authenticate
				

			

			
			
			
    	

    	
    	




	
		

		

		
		

		

		
    
    
	  Share


    
               
      
  		
  		
  		  

  		
    

		
    
		

		
			
			
		

    


	





    	
    	
    	
    	
    	



    	
    	
	
		
			Additional Information

		

				
							
			
				
					ISSN
				

				
					2578-4919
				

			

			
			
			
				
					Print ISSN
				

				
					2578-4900
				

			

			
			
			
			
			
            
			
			
			
				
					Pages
				

				
					pp. 158-165
				

			

									
			
			
				
					Launched on MUSE
				

				
					2008-05-10
				

			

			
			
			
			
			
				
					Open Access
				

				
					
					No
					
				

			

			
			
			
				
			
			
		

	

	
		
		

		

	






		
			
				
					
						Project MUSE Mission

						Project MUSE promotes the creation and dissemination of essential humanities and social science resources through collaboration with libraries, publishers, and scholars worldwide. Forged from a partnership between a university press and a library, Project MUSE is a trusted part of the academic and scholarly community it serves.

					

					
						
					

				

			

			
			
				
					
						
							
								About

									MUSE Story
	Publishers
	Discovery Partners
	Journal Subscribers
	Book Customers
	Conferences


							
							
								What's on Muse

									Open Access
	Journals
	Books
	The Complete Prose of T. S. Eliot
	MUSE in Focus


							
							

						

						
						  
								Resources

									News & Announcements
	Email Sign-Up
	Promotional Materials
	Presentations
	Get Alerts


							
							
								Information For

									Publishers
	Librarians
	Individuals
	Instructors


							
							

						

					

					
						
							
								Contact

									Contact Us
	Help


									
											
	
	


									


							
							
								Policy & Terms

									Accessibility
	Privacy Policy
	Terms of Use


							
							

						

						
							
								2715 North Charles Street
Baltimore, Maryland, USA 21218

								+1 (410) 516-6989

								muse@jh.edu

								©2024 Project MUSE. Produced by Johns Hopkins University Press in collaboration with The Sheridan Libraries.

							

							
								Now and Always, 
The Trusted Content Your Research Requires

								
								
								
								
								

								Now and Always, The Trusted Content Your Research Requires

								Built on the Johns Hopkins University Campus

							

							

						

					

					

				

			

			
				Built on the Johns Hopkins University Campus
		
				©2024 Project MUSE. Produced by Johns Hopkins University Press in collaboration with The Sheridan Libraries.
			
			
		
		

		
		
		
		
		
			Back To Top
		

		
		
		
		  
		
		
		
			
				This website uses cookies to ensure you get the best experience on our website. Without cookies your experience may not be seamless.

				Accept
					
						
								
						
						
						

				

			

		
		
		
		
		
		
		
		
		
		
		
		
		
	