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			  In lieu of an abstract, here is a brief excerpt of the content:
			  THE RENAISSANCE OF AMERICAN DRAMA IT's TIME TO QUIT DESPAIRING about the state of drama in America. Tbe Broadway theater may have shrunk; the movies may be having leaner days than they used to. But the drama is not on the way to doom.. In fact, conditions are right at the present for the production of good drama in America, and there are signs that it is being written and produced. At present there is a tremendous resurgence of drama, one likely to produce a considerable body of good plays and an increasing interest on the part of the general public in more than mere diverting entertainment . There prevail today conditions resembling those of great periods of dramatic production in the past, and they indicate that things are ripe for a dramatic renaissance. First of all, novelty of presentation has always aroused public interest in drama. The new development likely to make the greatest difference in dramatic fare has existed for a relatively short time, but long enough to make itself strongly felt and to give impetus to a dramatic renaissance. That new development is television. Furthermore, the major developments in the drama have come at times when a large segment of the population has sought entertainment from the theater and has greedily devoured whatever playwrights offered, accepting what provided diversion and cherishing whatever gave in addition some revelation about the human race and its problems . That extensive audience exists today. One need not have the statistics on the number of TV sets in America; one can merely look at the roofs of any town and see that the potential audience for the TV play is tremendous. Furthermore, these people have aheady paid their money for their sets; and except when the occasional repair bill comes, the owners feel that since they have aheady paid for the sets they might as well have the entertainment. Though that audience must take what it gets, it is eager for something better than the run of the mill. The red eyes in the moming after the late movies testify how pitifully williog the audience is to accept even the slimmest of entertainment. The Trendex and Nielsen ratings following Peter Pan, Romeo and Juliet, and the Royal Ballet's Sleeping Beauty indicate that most of the country made an effort to see something that promised to be out of the ordinary. So an avid and extensive audience is ready for good theater. In addition to an eager audience, however, a renaissance needs 115 116 JAMES T. NARDIN September money to stimulate production. In the fifteenth anel sixteenth centuries , that money came from wealthy individuals who became patrons of painters or of companies of players. Today that money comes from manufacturers and retailers who are ready to advance large sums of money to produce TV shows, in the hope that this large audience will be pleased enough to buy the products advertised. Thus there exists the ideal combination of money for production and the necessity of pleasing a wide audience. Boring the audience is likely to do little to aid sales; so the sponsor is eager to have the public provided with the best entertainment his money can buy. No great period of production in drama has ever occurred in which the plays did not appeal to the wide general audience as well as to the critical portion of it. • These three basic conditions-a theatrical medium readily available to almost everyone, money for production, and a wide audience wanting entertainment-are ideal for the production of large quantities of drama. They are likely to improve the quality as well. The man who has something to say to the populace at large should be exultant at the thought of reaching through TV a larger theatrical auclience than he could ever have hoped for at anyone time in the past. When he has the chance to express his ideas to vast numbers of people and to make money as well, the conditions are ideal for attracting the best of writers. That TV needs vast numbers of plays and writers is obvious. Repetitions of old movies may help develop critical taste in the audieneeand that is... 

			

			

			
			
			
			
			
			
      
      
        [image: pdf]
      

      

			
			
			
						
			
				
					collapse
				
				
					
					You are not currently authenticated.
									
					If you would like to authenticate using a different subscribed institution or have your own login and password to Project MUSE

					Authenticate
				

			

			
			
			
    	

    	
    	




	
		

		

		

			
				
				Purchase/rental options available:
					Buy Digital
							Article for $27.50 (USD)


				
			


		
		

		

		
    
    
	  Share


    
               
      
  		
  		
  		  

  		
    

		
    
		

		
			
			
		

    


	





    	
    	
    	
    	
    	



    	
    	
	
		
			Additional Information

		

				
							
			
				
					ISSN
				

				
					1712-5286
				

			

			
			
			
				
					Print ISSN
				

				
					0026-7694
				

			

			
			
			
			
			
            
			
			
			
				
					Pages
				

				
					pp. 115-124
				

			

									
			
			
				
					Launched on MUSE
				

				
					2013-07-03
				

			

			
			
			
			
			
				
					Open Access
				

				
					
					No
					
				

			

			
			
			
				
			
			
		

	

	
		
		

		

	






		
			
				
					
						Project MUSE Mission

						Project MUSE promotes the creation and dissemination of essential humanities and social science resources through collaboration with libraries, publishers, and scholars worldwide. Forged from a partnership between a university press and a library, Project MUSE is a trusted part of the academic and scholarly community it serves.

					

					
						[image: MUSE logo]
					

				

			

			
			
				
					
						
							
								About

									MUSE Story
	Publishers
	Discovery Partners
	Journal Subscribers
	Book Customers
	Conferences


							
							
								What's on Muse

									Open Access
	Journals
	Books
	The Complete Prose of T. S. Eliot
	MUSE in Focus


							
							

						

						
						  
								Resources

									News & Announcements
	Email Sign-Up
	Promotional Materials
	Presentations
	Get Alerts


							
							
								Information For

									Publishers
	Librarians
	Individuals
	Instructors


							
							

						

					

					
						
							
								Contact

									Contact Us
	Help


									
											[image: Facebook]
	[image: Linkedin]
	[image: Twitter]


									


							
							
								Policy & Terms

									Accessibility
	Privacy Policy
	Terms of Use


							
							

						

						
							
								2715 North Charles Street
Baltimore, Maryland, USA 21218

								+1 (410) 516-6989

								muse@jh.edu

								©2024 Project MUSE. Produced by Johns Hopkins University Press in collaboration with The Sheridan Libraries.

							

							
								Now and Always, 
The Trusted Content Your Research Requires

								
								
								[image: Project MUSE logo]
								
								[image: Project MUSE logo]

								Now and Always, The Trusted Content Your Research Requires

								Built on the Johns Hopkins University Campus

							

							

						

					

					

				

			

			
				Built on the Johns Hopkins University Campus
		
				©2024 Project MUSE. Produced by Johns Hopkins University Press in collaboration with The Sheridan Libraries.
			
			
		
		

		
		
		
		
		
			Back To Top
		

		
		
		
		  
		
		
		
			
				This website uses cookies to ensure you get the best experience on our website. Without cookies your experience may not be seamless.

				Accept
					
						
								
						
						
						

				

			

		
		
		
		
		
		
		
		
		
		
		
		
		
	