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			  In lieu of an abstract, here is a brief excerpt of the content:
			   
     Reviewed by:
 	 The Birth of American Tourism: New York, the Hudson Valley, and American Culture, 1790–1830
 
	 David Stradling
 

 
 
 Richard H. Gassan. The Birth of American Tourism: New York, the Hudson Valley, and American Culture, 1790–1830. Amherst, MA: University of Massachusetts Press, 2008. xii + 213 pp. ISBN 978-1-55849-664-4, $80.00 (cloth); 978-1-55849-665-1, $29.95 (paper).
 
  Historian Richard H. Gassan has written a lovely little book concerning the earliest decades of American tourism, focusing on the Hudson Valley and the Fashionable Tour that connected New York City with the Catskills, Saratoga Springs, and Niagara Falls, among other places. Although parts of this story have been well told before, in this lively book Gassan convincingly argues that the American tourism industry emerged in the late 1810s, “decades earlier than has generally been thought” (6). Further, Gassan claims that tourism’s popularity in the 1820s and 1830s “marked a profound societal shift, as America firmly embarked on the road to a modern consumer society” (3). Although Gassan makes little of the fact, he also notes that Northerners—and especially New Yorkers—defined the idea of tourism in this early era, creating what became national norms for middle-class tourist participation and consumption.
 Gassan is a cultural historian, and the bulk of this work involves close readings of literature, from tourist guides to novels and plays. Of particular interest is a smart and original analysis of James Fenimore Cooper’s The Pioneers, which Gassan connects to the nascent tourist literature, revealing how Cooper’s famed descriptions of Kaaterskill Falls and the Catskills Overlook included references that distanced the narrative, set in 1793, from the growing tourism of the early 1820s, when Cooper wrote the novel. Gassan also provides a deep reading of the earliest tourist guides, including Gideon Minor Davison’s The Fashionable Tour and Theodore Dwight’s The Northern Traveller. [End Page 603] Gassan does not forget the important role of landscape painting in selling the Hudson River landscape, although his focus on the earliest years of tourism’s growth leaves him emphasizing William Guy Wall’s Hudson River Port Folio, first published in 1822, at the expense of the more important work of Thomas Cole, who makes little more than a cameo appearance here.
 Although Gassan is largely concerned with the cultural side of tourism’s growth, business history does play a significant role in this story. Gassan covers changing transportation infrastructure, for example, and he quickly tells the story of the Clermont and the North River Steam Company, the development of which allowed tourism to expand significantly in the late 1810s. More important, a Supreme Court ruling in 1824 ended North River’s monopoly over Hudson River steam transportation, allowing for an explosive growth of travel up the river and into the tourist hinterland. Gassan also briefly covers the evolving marketing of tourist destinations, including the use of advertisements in New York City newspapers, where Saratoga’s Pavilion Hotel placed display ads as early as the summer of 1819. Indeed, Gassan describes how a variety of entrepreneurs—hotel owners and steamboat operators among them—sold tourism to the middle class. Interestingly, much of this selling came through the works of authors whose vested interests in tourism came only in the form of the guidebooks they wrote and, in most cases, continually updated over the years.
 From the very beginning tourism was a business, of course, as Gassan makes clear in his description of Ballston, where Nicholas Low used “his extensive business network, his chain of acquaintances and friends, and his personal stake in Ballston” to help “this rustic little spa become somewhere,” (11) a process that was underway as early as 1803. Ballston Spa and its neighbor Saratoga were growing in popularity when the War of 1812 adversely affected business. After the war, advertising helped Saratoga recover quickly and surpass its older rival. Later chapters describe the growth of tourism at Niagara Falls and the Catskills, although neither of those locations receives as much attention as do the early spa resorts.
 This book contains all the benefits of brevity but also its drawbacks. In its ten short chapters, squeezed into 160 pages...
 
 
 
 
			

			

			
			
			
			
			
			
      
      
        [image: pdf]
      

      

			
			
			
						
			
				
					collapse
				
				
					
					You are not currently authenticated.
									
					If you would like to authenticate using a different subscribed institution or have your own login and password to Project MUSE

					Authenticate
				

			

			
			
			
    	

    	
    	




	
		

		

		
		

		

		
    
    
	  Share


    
               
      
  		
  		
  		  

  		
    

		
    
		

		
			
			
		

    


	





    	
    	
    	
    	
    	



    	
    	
	
		
			Additional Information

		

				
							
			
				
					ISSN
				

				
					1467-2235
				

			

			
			
			
				
					Print ISSN
				

				
					1467-2227
				

			

			
			
			
			
			
            
			
			
			
				
					Pages
				

				
					pp. 603-605
				

			

									
			
			
				
					Launched on MUSE
				

				
					2009-08-27
				

			

			
			
			
			
			
				
					Open Access
				

				
					
					No
					
				

			

			
			
			
				
			
			
		

	

	
		
		

		

	






		
			
				
					
						Project MUSE Mission

						Project MUSE promotes the creation and dissemination of essential humanities and social science resources through collaboration with libraries, publishers, and scholars worldwide. Forged from a partnership between a university press and a library, Project MUSE is a trusted part of the academic and scholarly community it serves.

					

					
						[image: MUSE logo]
					

				

			

			
			
				
					
						
							
								About

									MUSE Story
	Publishers
	Discovery Partners
	Journal Subscribers
	Book Customers
	Conferences


							
							
								What's on Muse

									Open Access
	Journals
	Books
	The Complete Prose of T. S. Eliot
	MUSE in Focus


							
							

						

						
						  
								Resources

									News & Announcements
	Email Sign-Up
	Promotional Materials
	Presentations
	Get Alerts


							
							
								Information For

									Publishers
	Librarians
	Individuals
	Instructors


							
							

						

					

					
						
							
								Contact

									Contact Us
	Help


									
											[image: Facebook]
	[image: Linkedin]
	[image: Twitter]


									


							
							
								Policy & Terms

									Accessibility
	Privacy Policy
	Terms of Use


							
							

						

						
							
								2715 North Charles Street
Baltimore, Maryland, USA 21218

								+1 (410) 516-6989

								muse@jh.edu

								©2024 Project MUSE. Produced by Johns Hopkins University Press in collaboration with The Sheridan Libraries.

							

							
								Now and Always, 
The Trusted Content Your Research Requires

								
								
								[image: Project MUSE logo]
								
								[image: Project MUSE logo]

								Now and Always, The Trusted Content Your Research Requires

								Built on the Johns Hopkins University Campus

							

							

						

					

					

				

			

			
				Built on the Johns Hopkins University Campus
		
				©2024 Project MUSE. Produced by Johns Hopkins University Press in collaboration with The Sheridan Libraries.
			
			
		
		

		
		
		
		
		
			Back To Top
		

		
		
		
		  
		
		
		
			
				This website uses cookies to ensure you get the best experience on our website. Without cookies your experience may not be seamless.

				
				
				
				
				
				  Accept
				

				

			

		
		
		
		
		
		
		
		
		
		
		
		
		
	