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			  In lieu of an abstract, here is a brief excerpt of the content:
			  117 Reality TV Humiliation in Real Time Overwhelmed by Emotions Now what about reality shows? Clearly, embodied transparency is a huge factor in their appeal. That said, the term reality show covers such a variety of formats and approaches that we should be careful about claiming that all they do is cultivate moments when people’s bodies betray their feelings. This is in direct contrast to my discussion of such shows as The Office. Because mock documentaries represent only a small segment of television programming, I feel justified in saying that they literally exist to cultivate moments of embodied transparency. I would not, however, make the same overarching claim about the rapidly expanding universe of reality shows. Mine is a more modest claim: the concept of embodied transparency and the cognitive framework that underlies it offer us useful tools for understanding certain recurring features of these shows. One such feature involves a buildup toward a predictable emotional response. That is, some shows are so arranged that as we watch them, 118 GETTING INSIDE YOUR HEAD we get closer and closer to one pivotal moment at the end of the episode when a participant will feel a particular emotion. There is no surprise in it for us: we know exactly what that emotion will be. For instance, in Coming Home, a series featuring unexpected military reunions, we know that spouses, parents, and children of returning soldiers will be overcome by joy and relief at the sight of their loved ones. Just so in Extreme Makeover: Home Edition, we know that the owners of a rundown house will be overwhelmed with delight and gratitude when they first see the dream home built for them by the remodeling crew. Our knowledge, however, does not dampen our eager anticipation and subsequent pleasure as we watch the participants finally experiencing that emotion. In fact, our pleasure is the pleasure of knowing for sure—and having imagined all along—what the participants really feel as they cry, or laugh, or just stand there dumbstruck. Now think of trailers used to promote reality shows. Sometimes we see the face of a participant going through a strong emotion, like crying. Given the context of this series—say, if it’s a dating show, such as Bachelor , in which several women compete for the same man—we can infer that the participant has not been chosen by the desirable bachelor and is now bitterly disappointed and dissatisfied with herself. Note how we are being lured in by this glimpse of embodied transparency—by the promise of perfect access to the participant’s feelings. A closely related trailer strategy is to show a participant at the moment when his body language is relatively muted while the voice-over explains that we are witnessing a very particular social situation—for example, that somebody has committed a social faux pas, which has put our protagonist in a strikingly awkward position. We know that were we to find ourselves in this position, we would experience very strong feelings of surprise, humiliation, or anger, So we infer that he is, in fact, surprised, humiliated, or angered but, because of social conventions, cannot express it just now. So the participant is doubly transparent to us: not only do we know the gamut of negative feelings he is experiencing, but we also know that he labors mightily to refrain from displaying them.1 Again, this is a bait that we may find hard to resist (i.e., a glimpse of direct access to a complex mental state), which is the reason that this moment is chosen to advertise the episode. Note, by the way, that by saying we so often I don’t want to imply [3.215.186.75] Project MUSE (2024-04-11 01:40 GMT) REALITY TV 119 that reality shows are irresistible for everybody. Some people don’t watch any of them. What I mean is that, while like any form of entertainment, they appeal more to some people than to others, they build their appeal around techniques that tap human cognitive universals, such as our ability , need, and desire to read minds in social contexts. The same argument can be made about reading novels, admittedly a more respectable cultural pastime: novels are built around our theory of mind, but not everybody is an avid novel reader.2 Humiliation: Pleasure or a Means to an End? Humiliation comes up frequently in public discussions of reality shows. In 2003 the Museum of Television... 
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