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			  In lieu of an abstract, here is a brief excerpt of the content:
			  ident Bush.He may not be as savvy a speaker as Bill Clinton or as dynamic as some other big-name orators, but his human qualities come through and he connects with people on a very personal level. This is the essence of great communication, even for someone that has little natural ability. In addition, Bush’s candor (“I hated losing to Clinton in 1992”) was another quality that made his presentation so effective. He also poked fun at the New York Times and the media in general, recounting a story about his son’s visit to Yankee Stadium after 9/11 to throw out the first pitch of a big game. Bush senior joked that the newspaper described his son’s pitch as “an apparent strike.” Looking exasperated and shaking his head, Bush blurted out,“What the hell were they talking about? George’s pitch was right down the middle.” The crowd roared with laughter. Finally, in his own self-deprecating way, the former president acknowledged that he was not the greatest public communicator and poked fun at both his and his son’s much publicized past speaking mistakes . But he clearly showed that he gets it when responding to a question as to what it takes to be a really effective public communicator.“The key is to speak with conviction . . . to speak from your heart.” And so he did. For that former president George Bush gets the award for being the most improved communicator . . . at least among former presidents. Chapter 12 ANDREW CUOMO IS NO MARIO WHEN COMMUNICATING This chapter was written after Andrew Cuomo dropped out of the New York governor’s race seven days before the September 10, 2002, primary. One reason he quit in the eleventh hour was that by his own admission , he was trying to communicate “too many messages.” At a press conference announcing that he was dropping out,Cuomo said,“It was like we had a new idea every day. We weren’t focused enough on communicating a single message. Simplicity is very important in communication.” Communication 101 27 The lessons learned by Andy Cuomo have tremendous value for the rest of us. This is less about electoral politics than about people in leadership positions communicating effectively in an effort to get things done and rally the troops. We all do that, don’t we? Campaigns are in many ways a microcosm of what we do every day in the workplace. We are like candidates communicating our ideas and approaches on a variety of issues , problems, and questions facing our organization. Our audiences vote on us and our message on a regular basis. When you get up at a meeting and talk about a new project or initiative , you want your peers and bosses around you to support you. It’s all about persuasion. The key to remember is that people aren’t usually persuaded or moved (much less impressed) when we come up with a new idea or proposal every day. Sure, it shows you have a lot of imagination and energy, but the problem is that people can’t keep track of your agenda. While they are just digesting your last idea, you are throwing a new one at them. It gets confusing. When you communicate with the same enthusiasm and passion about more than a few messages, people begin to wonder what’s really important to you. What are this guy’s priorities? When they hear a laundry list of ideas coming from you, they begin to tune you out. When you are in a meeting with your boss or a potential client, the worst thing you can do is have a ton of points you want to make. Even if all your points are valid and you make a compelling case for each one, it’s a poor communication strategy.People don’t want to work that hard to keep up with you, so don’t make them. It’s a real turnoff. Andy Cuomo was right about one thing. Simplicity is very important in communication.We’re not talking about communicating simplistic ideas, but rather getting a single message across that is clear, concise, and credible. That message is your anchor. It grounds all of your communication in whatever “campaign” you are currently engaged in at work. If you have lots of points or messages you plan to communicate in your next presentation—DON’T! Rather, ask yourself, “Of all these things I want to say, which... 

			

			

			
			
			
			
			
			
      

			
			
			
						
			
				
					collapse
				
				
					
					You are not currently authenticated.
									
					If you would like to authenticate using a different subscribed institution or have your own login and password to Project MUSE

					Authenticate
				

			

			
			
			
    	

    	
    	




	
		

		

		
		

		

		
    
    
	  Share


    
      
      
        

      
               
      
  		
  		
    

		
    
		

		
			
			
		

    


	





    	
    	
    	
    	
    	




    	
	
		
			Additional Information

		

				
			
			
							
			
				
					ISBN
				

				
					9780813539171
				

			

			
			
			
				
					Related ISBN(s)
				

				
					9780813536521
				

			

			
			
			
			
				
					MARC Record
				

				
					Download
				

			

			
            
			
			
				
					OCLC
				

				
					68817093
				

			

			
			
			
				
					Pages
				

				
					256
				

			

									
			
			
				
					Launched on MUSE
				

				
					2013-01-01
				

			

			
			
			
			
				
					Language
				

				
					English
				

			

			
			
			
				
					Open Access
				

				
					
					No
					
				

			

			
			
			
			
		

	

	
		
		

		

	






		
			
				
					
						Project MUSE Mission

						Project MUSE promotes the creation and dissemination of essential humanities and social science resources through collaboration with libraries, publishers, and scholars worldwide. Forged from a partnership between a university press and a library, Project MUSE is a trusted part of the academic and scholarly community it serves.

					

					
						[image: MUSE logo]
					

				

			

			
			
				
					
						
							
								About

									MUSE Story
	Publishers
	Discovery Partners
	Journal Subscribers
	Book Customers
	Conferences


							
							
								What's on Muse

									Open Access
	Journals
	Books
	The Complete Prose of T. S. Eliot
	MUSE in Focus


							
							

						

						
						  
								Resources

									News & Announcements
	Email Sign-Up
	Promotional Materials
	Presentations
	Get Alerts


							
							
								Information For

									Publishers
	Librarians
	Individuals
	Instructors


							
							

						

					

					
						
							
								Contact

									Contact Us
	Help


									
											[image: Facebook]
	[image: Linkedin]
	[image: Twitter]


									


							
							
								Policy & Terms

									Accessibility
	Privacy Policy
	Terms of Use


							
							

						

						
							
								2715 North Charles Street
Baltimore, Maryland, USA 21218

								+1 (410) 516-6989

								muse@jh.edu

								©2024 Project MUSE. Produced by Johns Hopkins University Press in collaboration with The Sheridan Libraries.

							

							
								Now and Always, 
The Trusted Content Your Research Requires

								
								
								[image: Project MUSE logo]
								
								[image: Project MUSE logo]

								Now and Always, The Trusted Content Your Research Requires

								Built on the Johns Hopkins University Campus

							

							

						

					

					

				

			

			
				Built on the Johns Hopkins University Campus
		
				©2024 Project MUSE. Produced by Johns Hopkins University Press in collaboration with The Sheridan Libraries.
			
			
		
		

		
		
		
		
		
			Back To Top
		

		
		
		
		  
		
		
		
			
				This website uses cookies to ensure you get the best experience on our website. Without cookies your experience may not be seamless.

				
				
				
				
				
				  Accept
				

				

			

		
		
		
		
		
		
		
		
		
		
		
		
		
	